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MikE .. cOMPASS

For nearly a decade, Mike has been bringing his charismatic blend of comedy and
entertainment to worldwide community of sneaker lovers. Mike has managed to work
with numerous brands such as PUMA, RUFFLES, OREO, CAN-AM, ADIDAS, and many

more.

Brand awareness
Quality content

Multiple platforms

In times where powerful perspectives and common ground are increasingly precious
commodities, Mike stands poised to provide both, wrapped up in genuine style
tailo-made to bringing valuable and positive messages to eager eyes and ears.
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YOUTUBE‘

A SNEAKER LIFE

' / K
AN M
el :
613K subscribers - 949 videos

Welcome to A Sneaker Life, a channel all about SNEAKERS, S
FASHION, LIFESTYLE. Let's grow together.
. /_"j' ,‘: ; = O O O

AUDIENCE IS AUDIENCE IS BETWEEN AUDIENCE RESIDES
MALE 18-44 YEARS OF AGE IN THE UNITED STATES

HOME VIDEOS PLAYLISTS COMMUNITY CH#

A Sneaker Life

SUBSCRIBE

$1,018 Nike "Satan Shoes" by Lil Nas X
ﬁ Unboxing

A Sneaker Life - 3.5M views - 1 year ago
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INSTAGRA

@MIKETHECOMPASS

406 109K 567
Posts Followers Following

Michael J. Mitchell
| do a lot of things —. (sneakers, NFTs, food, lifestyle)
Denver ¢
hoo.be/mikethecompass
Following v Message Email +2
74% 50%
O O

AUDIENCE IS AUDIENCE IS BETWEEN AUDIENCE RESIDES
MALE 18-34 YEARS OF AGE IN THE UNITED STATES
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MIKETHECOMPASS

Mike. ©

, mikethecompass ¢ Creator
SOK Subscribers

Q@ Denver, CO, United States
| like sneakers and food. Follow me if you do too =°

hoo.be/mikethecompass

Stories

[ Subscribe

Spotlight

york 13%

AUDIENCE IS MOST VIEWS COME OF UNIQUE VIEWERS
MALE FROM NEW YORK ARE NON-SUBSCRIBERS




mikethecompass.eth s#
@MikeTheCompass

You want to know how to be
successful? Put in the work.

mikethecompass %




CONNECT

click the icons to be directed to my pages!



https://www.youtube.com/user/asneakerlifellc
https://www.instagram.com/mikethecompass/
https://twitter.com/MikeTheCompass
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